
優惠碼條款及細則： 

 

1) Delivery Hero Food Hong Kong Limited（“foodpanda”）是該推廣計劃的主辦單位。優惠（定義見下

文）於 foodpanda 的手機應用程式（“平台”）上提供給所有 foodpanda pandapro新客戶（統稱為

“合資格客戶”）。 

 

2) 推廣計劃由 2023 年 7月 5 日起至 9月 30 日，包括首尾兩日（以下簡稱 “推廣期”) 。優碼碼兌換

限期為該月份最後一日。 

 

3) 於推廣期內，所有 foodpanda pandapro新客戶均可享用優惠（定義見下文）。 

 

4) 於推廣期內，合資格客戶於 foodpanda應用程式中 pandapro 訂閱頁面結賬時輸入專屬優惠碼，可

免費體驗 1 個月 pandapro 訂閱計劃，原價為港幣 89元（“優惠”）。在完成免費 1個月 pandapro

訂閲計劃後，如合資格客戶沒有取消訂閲，須根據 https://www.foodpanda.hk/contents/subscription-

terms 所列明的條款及細則，每月支付港幣 89元的訂閲費。 

 

5) 如果合資格客戶在結賬時未能於平台上輸入優惠代碼，導致他們無法享用優惠，foodpanda將不承

擔任何責任。 

 

6) foodpanda 將不定時向合資格客戶通知優惠的其他條款。 

 

7) 優惠送完即止。 

 

8) 每位合資格客戶於推廣期內只可使用此優惠乙次。 

 

9) 此優惠不可與其他優惠代碼同時使用。不可兌換現金、退款或其他面值的優惠券。無論是現金還

是其他形式，都不會找續。 

 

10) 參與本次推廣計劃，即表示合資格客戶同意遵守本次推廣的條款及細則。如果出現如果出現任
何違反條款及細則的情況，foodpanda有權取消其參加本推廣的資格，並對於任何破壞是次推廣
之行為保留追究權利。 

 
11) foodpanda 保留權利對是次推廣計劃的取消、終止、延期或條款及細則的更改而不作另行通知，並

對本條款及細則擁有最終解釋權。如有任何爭議，foodpanda將擁有最終決定權。 

 

12) foodpanda 保留隨時更改中英文版條款及細則內容之權利而毋須事前通知。 本條款及細則如有差

歧，一概以英文版為準。  

https://www.foodpanda.hk/contents/subscription-terms
https://www.foodpanda.hk/contents/subscription-terms


Terms and Conditions of Promotion Code  
 

1. Delivery Hero Food Hong Kong Limited (“foodpanda”) is the organizer of this Promotion 

Programme.  The Offer (as defined below) is provided to all foodpanda pandapro new customers 

on the foodpanda’s mobile application (“Platform”) (collectively “Eligible Customers”). 

 

2. The Promotion Programme period is from 05-07- 2023 to 30-09- 2023, both dates inclusive 

(“Promotion Period”). The expiry date of the promo code will be the last day of the month 

receiving the promo code. 

 

3. During the Promotion Period, all foodpanda pandapro new customers can enjoy the Offer (as 

defined below). 

 

4. During the Promotion Period, Eligible Customers can enjoy 100% off the original price of 

HK$89 for the 1-month pandapro subscription programme (discounted price at HK$0) by 

entering the specific promotion code during checkout at the pandapro subscription page on the 

Platform (“Offer”) . After completion of the 1-month free pandapro subscription programme, the 

Eligible Customer will be charged HK$89 monthly for the pandapro subscription in accordance 

with the terms and conditions set out in https://www.foodpanda.hk/contents/subscription-terms if 

the Eligible Customer does not cancel the subscription. 

 

5. foodpanda will not accept any liability if an Eligible Customer fails to enter the promotion code 

on the Platform during checkout which results in their inability to enjoy the Offer. 

 
6. The Offer shall be available to Eligible Customers on such other terms and conditions as 

foodpanda may from time to time communicate to the Eligible Customers.  

 

7. The Offer is available while stocks last.  

 

8. Each Eligible Customer can only enjoy the Offer once during the Promotion Period.  

 

9. The Offer cannot be used in conjunction with other promotion codes.  It is not exchangeable for 

cash, refund or coupon in other denominations.  No change will be given whether in cash or in 

other forms. 

 

 

10. By participating in this Promotion Programme, it indicates the Eligible Customer’s agreement to 
abide by the terms and conditions of this promotion.  In the event of any breach of the terms and 
conditions, foodpanda reserves the right to cancel Eligible Customer’s eligibility to participate in 
this promotion and to retain any right to pursue any act of sabotage.  

 

11. foodpanda reserves the right to cancel, end, or postpone the Promotion Programme, or to amend 

the Terms and Conditions of this Promotion Programme at any time without prior notice.  All 

interpretations of these Terms and Conditions shall be at the sole and absolute discretion of 

foodpanda, and in case of any dispute, the decision of foodpanda shall be final.  

 

https://www.foodpanda.hk/contents/subscription-terms


12. foodpanda reserves the right to amend these Terms and Conditions in both Chinese and English 

versions at any time without prior notice.  If there is any inconsistency between the English and 

Chinese versions of these Terms and Conditions, the English version shall prevail. 


